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LOOKING FOR SOLUTIONS

1. Strong prepaid audience but how does MySpace capture
some of the $3 billion prepaid market in Australia?

2. How do the one third of our audience that are ineligible
for a credit card participate in our ecommerce services?

3. Create innovative new marketing programs that add
value to our users, drive new advertising revenues &
bring MySpace closer to telcos & FMCGs.
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MYSPACE RECHARGE SOLUTION OVERVIEW
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Product pages display all telco prepaid products

MySpace Apps | View My Apps

fag | preferences | contactus

Top up yourmobile, internet data and phone card credit with MySpace Recharge
and receive rewards &bonus credit

To order:

need mobile credit?

*» Clickzwval
* Clickthe Ch
.

Contactyour carrierifyou need mere informatien abeutyeur pre-paid orlong distance call rates.
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User selects products
for purchase & clicks
Check Out to proceed
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Campaign viewed as extremely successful by all stakeholders

*“BRRR"” Profile friends: 2,769

*Total profile page views: 161,020

*Video entry views: 134,474

sUnique visitors to profile: 31,381

*Average time spent per user in profile: 4.08 minutes
*Prepaid credit sales increased in MySpace Recharge app.

*This advertising spend would never have happened but for MySpace
Recharge

11



« Social networks have unparalleled real time consumer
Insights to help you drive prepaid loyalty & ARPU.

 Unleash the value of social network insights & APIs
today —don’t rely on limited consumer intelligence,
work with partners like Kornerstone and Emagine.

 Think outside the square in your marketing — partner
with brands like Coke who see value in delivering what
you have to their customers.
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Thank you

Nick Love
Executive Director, Business Development

MySpace

Email: nlove@myspace-inc.com

URL: www.myspace.com/nicklove73
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